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Over 70,000 deliveries per month!

With your advertisement directly linked to your 
website
At a price comparable to small classified ads 
buried in the back of print publications

Nip Impressions®

Speaking frankly about the worldwide pulp and paper industry since 2001



Readers are…
In over fifty countries
Range from CEO’s to superintendents to 
engineers to operators

Of note--
Technical and environmental staff read avidly
CFO’s are frequent readers
Financial Analysts and the Legal Profession 
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A very broad audience gives you 
maximum exposure….

Familiarizes the 
executive suite and 
middle management with 
your products and 
services

Brings your products and 
services to purchasing, 
first line management 
and the operating floor



Twice per month…
emailed to over 
10,000 readers

Once per week…
emailed to over 8,500 
readers
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PaperMoney is featured on Paper & Packaging 
Weekly 2x per month (7,000 readers per issue)



Additionally,

is a website, www.globalpapermoney.org. 
Many regular readers return to it between 
newsletter issues to see updates in the 
reference library.  They save time and 
browser clutter by using the PaperMoney®

website as a favorite gateway to other 
websites of value to them. Each time they 
look, they see our advertisers.



And now,

is a website, www.nipimpressions.org. 
Readers can see it any time they want and 
review archives of favorite columns as the 
archive is built. Each time they look, they 
see your advertising.

Nip Impressions®

Speaking frankly about the worldwide pulp and paper industry since 2001



These readers are…

Absolutely loyal
Open these online publications on average 
within 12 hours of receipt
Come back to each issue again and again
Forward issues to colleagues and friends



Who are our readers? A profile of domain 
suffixes (does not include “.com” which is 66.52% of total)
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Suffixes generally indicate country of origin, such a br = Brazil, mx = Mexico and so forth:



Who are our readers? 
Selected Domain Names by % of Total

Email Addresses in order from largest % to smallest

sm urfit s to raenso kcc sca ipaper
upm -kym m ene m -rea l gapac sapp i no rskeskog
w eyerhaeuser copam ex m eadw estvaco corpdgo ah lstrom  filtra tion
burgo k lab in m etsa tissue m ond i sonoco
cascades kappapackag ing bow ater m m -karton m unsk jo
streg is ho lm enpaper to rraspape l a rjow igg ins arauco
m atussie re -fo rest m etsabo tn ia tem bec vcp m d lang
sodra v isy chh portuce l am cor
k lippan-paper pg cham -group pap ie rfab rik articpaper
dom ta r fe lix-schoe lle r g rupogond i renodem edic i carrasca l
ce lu losa caraustar iggesundpaperboard papete ries bk itech
frpaper app le ton bo isepaper consum erbrands grupoorsa
ipaperb r rock tenn a ipm sa ica tem p le in land
fapsa fed rigon i koeh le rpaper burline dunapack
iguacuce lu lose le ipa rigesa santher suzano
aracruz cartona jes g la tz k ruger m yllykosk i



You have total flexibility…

Even in our base package, you can:
1. Provide a different ad and different links 

for PaperMoney® and Nip Impressions®

2. Change your ad and/or your links for 
each issue with two weeks notice.



Jim:
Just read excerpts of my first issue of PaperMoney online.
Good to hear from you again.
Excerpts that I chose to read were interesting.
Found online format to be user friendly.
I will be looking for future editions.
Best regards,

Jerry W. Garner
Senior Process Specialist
BE&K Engineering Company
E-mail: garnerj@bek.com
Tel: (205)972-6432
Fax: (205)972-6300

Unsolicited comments….

"I find PaperMoney® invaluable. I often send individual 
pages to specific people in our organization. It has unique 
content and is much more efficient than sifting through a 
magazine"

-John Brown, Corporate Procurement Manager, Capital, 
Smurfit Stone Container Corporation, St. Louis, Missouri.

“I am enjoying your 
writings"

-John Hiller, Carotell

“By the way, I love your articles.”

#1 PM C-Crew Team Leader, 
Weyerhaeuser



These are sought after 
publications…note this real exchange with an avid reader

SpamSubject:

Friday, October 06, 2006 10
:52 am

Date:

Cc:

'jthompson@cellulosecommu
nity.net' <jthompson@cellulo
secommunity.net>

To:

[ add to contacts ]

Vxxxx, Mark 
<Mark_Vxxxx@yyyy.com>

The subject line on your email causes it to be stopped by our span detecting 
software. It is the strange characters you are using. Is it possible for you to 
change this?

Mark

Mark E. xxxx
Maintenance Manager
Pyyyy
Ph: (250)9zz-zzzz
Fax: (250)9zz-zzzz

We have very low 
numbers of our 
emails stopped by 
spam filters.  This 
dialog is an 
indication of one 
reason why.



The email conversation continued through several 
iterations, resulting in this:

RE: [PMX:####] Nip Impressions®/wk of 
9 Oct 06: Fear 

Subject:

Wednesday, October 11, 2006 12:48 pmDate:

Cc:

'jthompson@cellulosecommunity.net' <jtho
mpson@cellulosecommunity.net>

To:

[ add to contacts ]

Vxxx, Mark <Mark_Vxxxx@yyyyl.com>

It got through no problem today. I asked them to add you to the "white 
list". Hopefully the problem is solved.

Mark Vxxxx

This is the dedication of our readership in action!
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Getting through the noise

Presentations
at conferences

White Papers

Trade Shows
(4 day’s cost

is about 2 times
one year’s cost

on both PaperMoney
and Nip Impressions)

Personal Visits
(one week’s cost
is about the same
as one year’s cost

on both PaperMoney
and Nip Impressions)Trade Magazine

Articles

Internet Advertising
Nip Impressions®

52 x per year

Internet 
Advertising
PaperMoney®

24 x per year

Mailers

Phone calls

Trade Magazine
Advertising--Covers

Trade Magazine
Advertising--Inside

Are you spending 
your marketing 
dollars efficiently?



PaperMoney® Additional Opportunities

Example of an 
exclusive ad on 
this page which 
is delivered as a 
PDF in each 
issue of 
PaperMoney®.



Nip Impressions® Additional Opportunities

Example of an 
exclusive ad on 
Nip Impressions®. 
Note the link to the 
advertiser’s web 
page.

Hyperlink to the 
advertiser’s web 
page.



Custom Avatars are available.
These are a proven 
way to add traffic to 
your site.  Pricing is 
based on each 
custom project.



Additional, no charge benefits
An Icon similar to one of these may be 
added to your home page if you so choose.  
These add an assurance to your prospects 
and customers that you are among 
excellent company.



Interested?
Contact:

Mark Yerbury
Y2C Communications
+1-514-636-9913 Ext 227 for Canada, Latin America, Europe, Africa, 

Asia and Oceana

or
Bob Bergstrom 678-201-9575 US

Nip Impressions ® and PaperMoney ® are owned and 
operated by:

Talo Analytic International, Inc.
Duluth, Georgia, USA
+1-678-206-6010


